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ABSTRACT

The objectives of this independent study were to investigate the personal and
marketing factors affecting the purchase of various foreclosed properties and to explore the
personal attributes and buying behavior of various foreclosed properties. The study was
conducted by using 300 questionnaires and data collected from customers who purchased
foreclosed properties. Data analysis was based on statistical tools such as frequency
distribution, percentage, mean, standard deviation, and Chi-Square.

From the results of the study on personal factors of the sample group, it was found
that the majority was male, between 3 1-4 0 years old, married, held an undergraduate
degree, was governmental employee and personal business owner, worked and lived in
Lamphun province. The last part is the average monthly income was mostly between
15,000-30,000 baht.

From the results of the marketing mix study on the purchase of foreclosed properties
of the Government Housing Bank, Lamphun branch, Lamphun province, it was found that
product, price, place, promotion, people, physical evidence, and process factors all
influenced the decision to buy foreclosed properties at a high level. The most influential
factor in decision making was the process.

In the aspect of behavioral data of the sample, it was found that the majority was
interested in buying single detached houses. This is in line with the purpose of buying
property i.e. buying a property for residence. The majority conducted studies for 1-3 months
before buying. The majority had received the information from friends / acquaintances. The
majority bought the property at events organized by the bank. The majority bought the
property in Lamphun city. The purchase price of the sample was mainly 500,001- 1,000,000
baht. The majority chose to make installments on the down payment and apply for a loan
for the remaining price from bank. Additionally the majority would recommend other to buy
the property from them.

The chi-square test was conducted by setting the confidence level at 95% or at a
statistical significance level of 0.05. The aspects of personal factors and in market factors, it
was found that gender, age, marital status, education, occupation, workplace, place of
residence, average income per month were related to buying behavior of foreclosed
properties. The aspects of marketing factors: product, price, place, promotion, people,
physical evidence and process were related to buying foreclosed properties.

Key word: Behavior, Factor, Purchase, Non-Performing Assets, Government Housing
Bank
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